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Thai for Communication
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English for Communication

Oral communication skills and listening comprehension skills to gain
confidence and fluency in interpersonal and presentational communication. Basic
study skills: reading, writing and those required for vocabulary development and

information retrieval used for undertaking basic research.
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Thai Politics, Economics and Society
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ASEAN Studies
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Laws in Daily Life
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Thai Culture and Local Wisdom
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Science and Technology for Improving the Quality of Life
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Mathematics and Statistics
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Information Technology
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Business English 1

A four-skill introductory course providing basic knowledge of business
concentrating on inter-office communication. Variety of business terminology and
expressions through related topics which include office organization, telephoning,
making arrangements and appointments, social contact, business correspondence in
the office (memo, notes, notices, announcements), letters of inquiry, quotation and

ordering, and applying for a job (resume and coverage letter, application forms).
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Business English 2

Pre-requisite : BG3001A19199n91¥§503 1

Providing a chance to explore business concept world-wide with
concentration on domestic and international trade. Encouraging students to be
familiar with the language usedin various fields and situations of business

transactions, Information technology retrievalrecommended.
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Business Finance
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Principles of Marketing
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Principles of Accounting
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Organization and Management
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Principles of Economics
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Human Resource Management
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Business Ethics
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Entrepreneurship
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Production Management
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Taxation
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Managerial Accounting
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Managerial Strategies
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Seminar in Logistics and Cross-Border Trade Management
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International Business
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Planning and Project Management
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Organizational Development and Design
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Management Information Systems
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Leadership and Teamwork
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Program Application for Business Management
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Small and Medium Business Management

anwrLarAMENURYRITIITWIANAAzILIRgeN NsUTMTLasUym
AAgteslunmsduilugsfiavuanaiazauingen M3dudulszneussia nsaamu
N15IAMIRUNY N133009ANTT N15UHTRNY Inssadavewaiawazn1saniunagns
MIN1sRan TolmuTeu-duiUseuvedgiitvuianaakazrungenluseuuLATEgna
ANUFUTUSYRIE LA 9 LU NMTAIAIA N1TRU NITUTIINTNNTUYYE NINER NYYaY
Agtes MuluBamanaunudanagns msvssiiunanisaiiunu wnliuasunuines
ginavwnnauazvungaxluUssmaAlme i s nU Ty LATEgRaneLien
Uszgneldlun13dnn1sgsng

GM4101 InMe19ANT  3(3-0-6)
Organizational Psychology
LwIRRIInetunisdnnisluesdnis mslddninenlunisieseviuasidile
noAnTINVOIYARALUBIAn1s MIliAUinwwaznissla nslddninglumsdaion uaea
\vhau Ieinelumsairsduiusamlunsyhausuiuddu uavanusausuin
Taonndesfunsiuasunlasmesesdnis

GM4102 uyweaunuS A3 3(3-0-6)
Human Relations in Organization
Snwas uwemuAn veulwakazdadusuduiuguresaudiiusseninmana
NALUaYeIANTT naenIuthiluazauiuRaveURed Al nsAndedeansuas
n1sUsvauau NMsihraneauatslun sasasuuywediusluadns

GM4103 AMFIANITUIINUFUNUSUAZNYUABUIINU 3(3-0-6)
Employee Relations Management and Labor Law
Ay1UsAunay :BG1802 MIIANISNINEINTUBE

Usgfannanduan msfaniii fnguszasd Jamuagguassrveanisdanis

ARTUTINSIINIENTUINEINSIANTUUaLUTHA 10



UAd.2

L5991 ANUFLTUETENIN 8319 g1l UAUNITINUTINY NTANATOILTI
ATHSINUAUNUS NN5UTEAUFIAL N5NYRUNALNY SIUNIENTUTElevinaro1u1antinNau
VDI NUAZGNIN

2. NGUAYINTAAIN
AUU9AU 2 4 wiaein
MK2001 n1saan1sadanazadan  3(3 -0-6)
Wholesale and Retail Management
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